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Agenda

01 — The WETA Context
One audience. Many ways to connect.

02 — Building a Shared Language
What do we call them — and what do they call themselves?

03 — Looking Beyond Traditional Segmentation
RFM tells us something. It doesn’t tell us everything.

04 — Loosening the Grip on Attribution
Track the channels. Optimize the relationship.

05 — Democratizing Data
Access to data ≠ ability to use data.

06 — Three Ideas to Take Home
Turning audience-first thinking into action.
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